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NEWS RELEASE 
 

FOR IMMEDIATE RELEASE      DECEMBER 18, 2014 
 

NATIONAL HOCKEY LEAGUE NAMES CONSTELLATION ITS OFFICIAL ENERGY 
PROVIDER, WILL OFFSET CARBON FOOTPRINT ACROSS ALL 30 TEAM MARKETS 

 
Comprehensive initiative with national energy company promotes sustainability throughout the League, 

supports efficiency goals outlined in NHL’s 2014 Sustainability Report 

 
NEW YORK (December 18, 2014) – In keeping with its priorities to reduce its environmental 

impact and accelerate a greater movement toward a healthier planet, the National Hockey League 
(NHL®) today named Constellation, a leading competitive energy and services company, as its official 
preferred energy provider. Constellation will work with the NHL to conduct energy efficiency analyses and  
recommend energy management strategies for the League’s facilities. At the NHL’s request, Constellation 
will also provide Renewable Energy Certificates (RECs) and Carbon Offsets to match the League’s 
estimated total carbon footprint – 550,000 metric tons – for the 2014-15 season.  

  
“Our partnership with Constellation advances our commitment to promoting responsible energy 

use by the NHL, including our teams, our venues and our fans,” NHL Commissioner Gary Bettman 
said. “Our sport was born on frozen ponds and relies on winter weather. Everyone who loves our game 
will benefit by taking an active role in preserving the environment and the roots of the game.”  

 
“Constellation is proud to partner with the NHL to achieve its energy and environmental goals, 

and like the NHL, we are committed to a clean energy future,” said Joe Nigro, CEO of Constellation. 
“Not only does Constellation offer sustainable energy options to our customers, together with our parent 
company, Exelon, we’ve also dramatically reduced our carbon footprint. By promoting responsible energy 
use, the NHL is setting an example for the sports industry, fans and communities.” 

 
NHL and Constellation will work together to promote efficient  energy use throughout the League 

and at key events throughout the season, including the 2015 Bridgestone NHL Winter Classic®, 2015 
Honda NHL® All-Star Game, 2015 Coors Light NHL Stadium Series™ and the 2015 Stanley Cup® 
Playoffs. Constellation also will serve as presenting sponsor of NHL Live™ Powered by Constellation on 
NHL Network.  

 
“The NHL and Constellation are leading a cultural shift in sports toward ecologically responsible 

energy practices,” said Dr. Allen Hershkowitz, President of the Green Sports Alliance. “This 
partnership confirms that responsible environmental stewardship can be profitable and attractive to 
millions of fans. Hopefully this partnership will influence other businesses and fans alike to embrace 
renewable energy options which are so desperately needed to protect our planet."  

 
The agreement furthers the objectives of the NHL’s groundbreaking 2014 Sustainability Report, 

which documented and disclosed the League’s carbon footprint, and NHL Green – a comprehensive 
sustainability initiative created by the League in 2010 to address the effects of climate change and 
freshwater scarcity on the sport of hockey.  

 
The NHL Sustainability Report highlights the numerous programs, benchmarks and successes 

that have increased the overall sustainability of the League, 30 Clubs and their arenas. In partnership with 
the Natural Resources Defense Council (NRDC) and the Green Sports Alliance, the report analyzed more 
than three years of operations and travel data from all 30 Clubs, partners and the League’s corporate 
offices to determine the NHL’s entire carbon footprint.   
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NHL Green™ was launched as a direct result of the groundswell of enthusiasm and support from 

fans and those within the League and hockey community. A 2011 report from Scarborough Research 
showed NHL fans are 11 times more likely to recycle glass, plastic or paper versus the average U.S. 
adult, 19 times more likely to donate money or time to environmental causes, and 20 times more likely to 
pay for eco-friendly products and services.   
 
For more information on NHL Green and the League’s sustainability initiatives, visit: NHL.com/Green. 
 
For more information on the NHL’s Sustainability Report, including information regarding calculation of 
the NHL’s estimated carbon footprint, visit: NHL.com/Green/Report/ 
 

### 
 

ABOUT THE NHL 

The National Hockey League (NHL®), founded in 1917, consists of 30 Member Clubs, each reflecting the League’s 
international makeup with players from more than 20 countries represented on team rosters, vying for the most 
cherished and historic trophy in professional sports – the Stanley Cup®. Every year the NHL entertains more than 
250 million fans in-arena and through its partners on national television and radio; more than 10 million fans on its 
social platforms; and more than 300 million fans online at NHL.com. In Canada, the 2014-15 season marks the 
beginning of a landmark 12-year broadcast and multimedia agreement with Rogers Communications, which includes 
national rights to NHL games on all platforms in all languages. In the U.S., the NHL is in the fourth season of its 10-
year agreement with NBC and NBCSN, the 10

th
 consecutive season both networks have served as national television 

partners. The NHL is committed to giving back to the community with programs including: Hockey is for Everyone™, 
which supports nonprofit youth hockey organizations across North America; Hockey Fights Cancer™, raising money 
for local and national cancer organizations; NHL Green™, which is committed to pursuing sustainable business 
practices; and a partnership with the You Can Play Project, which is committed to supporting the LGBT community 
and fighting homophobia in sports. The NHL received three 2014 Sports Business Awards: “Sports League of the 
Year,” “Sports Executive of the Year” recognizing Commissioner Gary Bettman, and “Sports Event of the Year” for 
the 2014 Bridgestone NHL Winter Classic®. For more information, visit NHL.com. 

 
ABOUT CONSTELLATION 

Constellation is a leading competitive retail supplier of power, natural gas and energy products and services for 
homes and businesses across the continental United States. Constellation's family of retail businesses serves more 
than 2.5 million residential, public sector and business customers, including more than two-thirds of the Fortune 100. 
Baltimore-based Constellation is a subsidiary of Exelon Corporation (NYSE: EXC), the nation's leading competitive 
energy provider, with 2013 revenues of approximately $24.9 billion, and more than 35,000 megawatts of owned 
capacity comprising one of the nation's cleanest and lowest-cost power generation fleets. Learn more at 
www.constellation.com or on Twitter at @ConstellationEG. 

 
-30- 

 

NHL, the NHL Shield, the word mark and image of the Stanley Cup and the word mark NHL Winter Classic are registered 
trademarks and the NHL Winter Classic logo, NHL All-Star Game logo, NHL Stadium Series, NHL Live name and logo and NHL 

Green name and logo are trademarks of the National Hockey League.   
© NHL 2014.  All Rights Reserved. 

 

For more information, contact: 

Nirva Milord (NHL) 
212-789-2123 
nmilord@nhl.com 
 
Kelly Biemer (Constellation) 
410-470-9700 
kelly.biemer@constellation.com  
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